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         March 3, 2006 
DIRECTIVE NO.  2006-100 

 
CLASS 1 CONVERSION RATES 

 
Section 27(2)(a) of the Alberta Milk Marketing Regulation (AR151/2002) describes milk classification. 
Pursuant to Section 28(3) of the Alberta Milk Marketing Regulation (AR151/2002) Alberta Milk sets 
conversion rates for the purpose of determining the volume of Class 1 milk used in the following 
processed milk products.  
 
Definitions 
 
1 The definitions in the Alberta Milk Plan Regulation (AR150/2002) and the Alberta Milk Marketing 

Regulation (AR151/2002) apply to the interpretation of this directive. 
 
Conversion Rates 
 
2 One litre of the following milk products equals 100% class 1 milk: 
 

(a) standard milk; 
 

(b) homogenized milk; 
 

(c) 2% partly skimmed milk; 
 

(d) 1% partly skimmed milk; 
 

(e) skim milk; 
 

(f) 10% cream; 
 

(g) 18% cream; 
 

(h) whipping cream; 
 

(i) heavy cream; 
 

(j) buttermilk. 
 
3 One litre of chocolate partly skimmed 1% milk equals 94% class 1 milk. 
 
4 One litre of chocolate partly skimmed 2% milk equals 93% class 1 milk. 
 
5 One litre of chocolate milk equals 92% class 1 milk. 
 
6 Processors developing new milk beverages may apply to Alberta Milk to determine the conversion 

rates. 
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7 One litre of eggnog equals 80% class 1 milk. 
 
 
Exemption 
 
8 This directive does not apply to goat and sheep milk. 
 
 
Coming into Force 
 
9 This Directive comes into force on March 3, 2006. 
 
 
 
 
___________________________________  _______________________________ 
Bill Feenstra, Chairman    Mike Southwood, General Manager 

 
 
  

 
 


